Marketing Questionnaire: Your Plan for Success

We strongly suggest that all authors complete a Marketing Questionnaire, whether or not you plan to have Bluebird assist you with marketing, publicity, and sales. The Marketing Questionnaire poses important questions central to marketing and selling your book. It is the first step in the creation of your unique Marketing Plan.

Basic Info:

Name:

Date:

Your Title:

What is the current title for your book?

What are the key words in the title? (These words should help those searching for your book online find it.)

Are there any key words missing from your title?

Search Amazon for your present title and write down all similar titles.

What genre does your book best fit into? (Biography, poetry, literary nonfiction, self-help, romance, mystery, science/nature, guidebook, etc.) Naming a primary and secondary category is acceptable.

Your Cover:

What mood or quality should your book cover convey? (Serious, understated, cutting-edge, bright, academic, friendly, etc.)

What are your cover image ideas? (Keep in mind that you need to get permission to use many images, unless you’ve created them yourself, know who has created them, or know they are in the public domain.) Photos or images downloaded from the internet generally are NOT usable because they are low resolution and you may not have permission to use them. 
There are many stock photo websites on the internet where you can purchase images that are royalty-free. Just Google “stock photo images” and browse. While many of the sites are geared to ad agencies and design firms, individuals are able to purchase one or a few at a time. 

About the Book:

Book Headline: Summarize your book in 25 words or less.

Book Description:  Describe your book to someone unfamiliar with it in 100 words. Be sure to highlight your book’s main features.

Chapter Summary: Provide a one-sentence summary for each chapter of your book.

Competition: List 3-4 books (their titles and links on Amazon) that could be competition for your book. (In addition to browsing bookstores, searching Amazon by your book’s subject or title is a good way to find your competition.)

Selling points: What are 5-7 important features of your book that distinguish it from your competition?

About You and Your Connections: 

Author Snapshot: Summarize in 25 words or less the experiences or qualifications that led you to write this book. 

In 100 words, describe yourself to those who haven’t met you before. What are your interests? What’s your background?  What is important for potential authors to know about you?

List organizations and communities that you are a member of:

List your connections. Who must know about this book? Who might endorse it? Who would welcome you for an appearance or talk?

About Your Readers:

Who is the audience for your book? Define this audience as specifically as possible by describing the hobbies, organizations, daily life/work, as well as shopping and reading habits of this group.

Where is your audience located? Please be as specific as possible by naming the geographical area, as well as specific places (such as schools, meeting places, or offices).

What would be the best ways to reach this audience (events, emails, website, radio, television, newspaper and magazine ads or articles, mail, bookstores, other stores)? Write down all ideas, being as specific as possible.

Next Step: Developing a Plan

Analyze your responses. What are your weaknesses? What are your strengths?

List everything entailed to put these strengths into action. Detail costs, timelines, and work involved. 

